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The future of ‘design begins wifh a thought.
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As the way we work and live continues to evolve, the challenge is no longer simply
to create better spaces and products, but to create new value and experiences centred on people.
Design has the power to inspire people, shape behaviour, and drive the future of business and society.

ORGATEC Tokyo is Asia’s.leading trade fair bringing together design, technology and culture.
Itis a global platform where leading international and Japanese brands, creators, architects,
and designers meet and where ideas, partnerships and new business opportunities take shape.
From Tokyo, inspiration flows out into Asia, and into the wider world.

Thoughtful design moves.people and shapes the future.
The connections and co-creation started here open up new possibilities
and create new value for the spaces of tomorrow.
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A Hub for Professionals and Innovation.
People at the Centre.

ORGATEC Tokyo brings together professionals shaping the future of business and spatial design, including
architects, designers, interior coordinators, dealers, retailers, wholesalers, business leaders, facility
managers, users, investors, and developers from Japan and abroad. The exhibition showcases innovative
solutions for offices and the wider contract market, including commercial and hospitality spaces. With design
at its core, it fosters collaboration, drives innovation, and creates new business opportunities. ORGATEC
Tokyo is your hub for building your brand and expanding your network in Japan and beyond.

Visitor Target Groups

Architects Designers Interior designers Furnishing trade
Facility planners Facility managers © Consultants Project developers
Company owners and executives  Investors Dealers HR professionals
Developers Realtors Wholesalers and retailers © Commercial facilities
Public institutes Education bodies Government Halls, theatres
Hotels and restaurants Hospitals Mobility interiors Other related sectors

Product Segments

Office/facility planning & management Furnishing for office and facilities Home office solutions

Contract furniture Hospitality solutions Washroom design & technologies
Lighting Flooring and wall materials Acoustics

IT and software, electrical systems A/V technology CG & interactive

Studio solutions Facility services Other

interzum interzum showcase tokyo

showcase

As part of the global expansion of the interzum brand, ORGATEC TOKYO features “interzum showcase tokyo”. This
zone focuses on furniture components and materials for offices and facilities, as well as flooring, wall materials,

acoustic materials, parts, and accessories for workplaces, commercial spaces and public facilities. It serves as an
ideal platform for engaging in business negotiations with buyers who have clear objectives, as well as for networking
with office furniture manufacturers. Many exhibitors take advantage of this opportunity to foster valuable connections.

Materials Components Textiles

(Juiltir
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Asia’s Growth, Japan’s Momentum
Opportunities in Office and Contract Furniture Markets

} Office furniture market growth forecast in APAC (CAGR) .

4,95«  5.12%

annual growth annual growth in Japan

USD99 billion = 7 U) -l B B
marketby 2031 e

(Source: Mordor Intelligence)

} Contract furniture market growth forecast in APAC (CAGR)

6.5% 8.1%

annual growth annual growth in Japan
USD46 billion
market by 2033

(Source: Grand View Research)
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Events & Seminars

ORGATEC TOKYO Awards

Supported by ELLE DECOR Magazine

The ORGATEC TOKYO Awards celebrate booths that
express exhibitors’ brand identities and the concept of

the show. Judges assess how effectively the concept is
realised through spatial design, as well as the quality of the
product presentation, craftsmanship, material selection,
composition, and the use of lighting and presentation
techniques. The awards recognise outstanding exhibits
that reflect the future of the workplace and the design
philosophy of the company. Winners are also featured on
the official website and industry media.

ORGATEC YO AWARDS

Special Exhibition Area

A dedicated exhibition area takes up socially
relevant themes to showcase the initiatives and
values of the workplace industry. It provides a
space for an industry-wide exploration of what
the future of working and workspaces might look
like, presenting new opportunities. Exhibitors
have the opportunity to participate in this area in
addition to their own booths.

Seminars & Presentations
ORGATEC NIGHT

© Keynote Speech © TREND FORUM ® Exhibitor Presentations =
in TOKYO

A networking event in the evenings during the
show. Visitors can enjoy snacks, drinks and
stage performances, get to know each other and

perhaps talk business in a relaxed atmosphere.
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2026 Post-Show Report

Number of visitors

Total: 33,476

Number of exhibitors

1 51 exhibitors from

rr

(‘{ 1 6 countries and regions

Exhibitor feedback

Main objective for participation

Receiving

Product
marketing \

Introducing —
new products
40.4%

new customers

o
Corporate — S
branding,
Product
branding
Fulfilment of objectives
Yes, partly Yes, fully

}EI /

Yes, mostly ~

Day 1 Day 2
2 June 2026 3 June 2026
8¢ AN

12,846 5,551

(Tokyo affected by typhoon)

Day 3

4 June 2026

Exhibitors’ countries and regions of origin
e Japan e France ¢ Republic of Korea
¢ China eHong Kong e Malaysia
e Denmark elreland e Netherlands
e Finland o Italy e Spain

e Sweden

e Switzerland
e Taiwan

e USA

4

Exhibitors’
evaluation

M Excellent & Good & Average i Poor
| | | | | ; | | | | |
| | | | | | | | | | |

Number of visitors | | | | | e —
| | | | | | | | | | |
| | | | | | | | | | |
| | | | | | | | | | |

Quality of visitors ]
| | | | | | | | | | |
| | | | | | | | | | |
| | | | | | | | | | |

For corporate branding ﬁ ‘ ‘ ‘ ‘ -

| | | | | | | | | | |

| | | | | | | | | | |

| | | | | | | | | | |

Introduction of new products el
| | | | | | | | | | |

| | | | | | | | | | |

. - | | | | | | | | | | |

S e e —— EE——

business contacts y
| | | | | | | | | | |
| | | | | | | | | | |
| | | | | | | | | | |

To find new prospective clients (I ——
| | | | | | | | | | |

| | | | | | | | | | |

| | | | | | | | | | |

To find agents/distributors/ — L L L ! ! “
imponers | | | | | | | | | | |

| | | | | | | | | | |

| | | | | | | | | | |

To generate sales — ‘ ‘ ‘ ‘ ‘ ‘ *—l‘
| | | | | | | | | | |
| | | | | | | | | | |

T et o ko e e ‘ ‘ e
market research ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘

| | | | | | | | | | |

| | | | | | | | | | |

Prospects of y

follow-up business — T T T T T T T
| | | | | | | | | | |
0 10 20 30 40 50 60 70 80 90 100(%)
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Visitor profiles

Real Estate Industry /
Facility Management /
Investor

Others 4.4%

Architectural Designer /
Designer /
Interior Designer

!

4 _ |
—
Service
Industry General Contractor /
Interior Decorator
Other
Manufacturer

Retailer / Wholesaler /
Import / Sales Agent

—

Office-related Manufacturer

Visitor job categories

IT systems 0.6% Others 6.2: )
Executive,
- Company owner &

Board member

Production &
Technology

R&D—

—

— Design
HR land
Sales General affa|r§ /
Purchasing
N Marketing

Overseas visitors’ countries/
regions of origin

Overseas visitor profiles

Establish new contacts
Seek new products
Gain market insights
Visit existing suppliers

Participate in seminars

Purpose of

Other .
visit

Office & office facility

equipment

Furnishing for

office and facilities

Office facility planning, construction,
extension and management

Lighting

———————————————————— ] 4} D%,
———————————————————— ) . 1 %,
—— 2.3
—— 32 .3%

Flooring e— 27.3%

Wall & partitions e—— 27 3%

Furniture components = —————— 22.0%

IT, telecommunications,

M I
software and services 17.8%

Acoustics mmm—11.4%

ANV technology s 11 .29

Visitor
interested in

Organizational systems mmmmm 7.2
— G.6%

10.7%

Air conditioning

Other

Overseas visitor job categories

- Australia - Nigeria Facility Management /

- Austria - Pakistan Inyestor 1.2%

. Brazil - Philippines Service Industry ————
- Canada - Poland —_—
“China . Singaporg Other

* Germany - South Africa Manufacturer

- Hong Kong - Spain

- India - Taiwan

- Indonesia + Thailand

- Italy - UK —

- Republic of Korea - USA Office-related

- Malaysia + Vietnam Manufacturer

- Nepal - Uzbekistan

- New Zealand

Others 2.4%

%

)

IT systems 0.4%
Production &
Technology 2.3%

Others 3.5%

Architectural Designer /
Designer/
/ Interior Designer

gl

R&D ——

Executive,

Sales —

Marketing— {5201

General Contractor /
Interior Decorator
HR and —

General affairs /

. Retailer / Wholesaler / Purchasing

Import / Sales Agent

ORGATEC TOKYO 2026 venue impressions

ORGATEC Tokyo  Think Human, Think Design.

Company owner &
Board member



)

ORGATEC
TOKYO

Participation Options

00-00
LOGO / COMPANY pass

1<)

Standard Package Premium Package A Premium Package B

Premium Package C Premium Package D

Raw Space: Standard Package: Premium Package:
JPY57,640/m2 (incl. consumption tax) JPY88,OOO/m2 (incl. consumption tax) JPY11 2,200/m2 (incl. consumption tax)
min. 24m?2 min. 12m? package A, B, C: min. 12m? package D: min. 24m?

Country pavilion packages

A pavilion can be a great way to showcase the culture,
products and services of a particular country or region.
Tailored to your specific needs and requirements,
contact us for a variety of pavilion packages.

Contact us | orgatec-tokyo@koelnmesse.jp
Other contact information: https://www.orgatec-tokyo.com/contact/
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